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Stand out from the crowd –  
Email innovations  
that get attention
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Greta MacDonald!
Email Marketing Manager – ServiceMaster!
2015 eec Stefan Pollard Email Marketer of the Year Finalist !
gmacdonald@ahslink.com!
Twitter:  @_Momma__G_!

Mike Sylwestrzak!
Sr. Account Supervisor - Epsilon!
Mike.Sylwestrzak@epsilon.com!
Twitter:  @mikesylwestrzak!
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“Creativity is thinking up new things.  
Innovation is doing new things"   



Theodore Levitt  

Economist and professor at Harvard Business School
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Growth rate is 
slowing in 2016


ServiceMaster Email Marketing 1.0


2013
 2014
 2015
 2016

proj


2016

goal


+1,017%


+113%


+15%


+40%
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The Solution: 
Innovation
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Strategic Innovation
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•  Integrate available appointment 
times through an API


•  On ServiceMaster’s roadmap for 
summer with Terminix termite 
inspections


– Powered by Movable Ink


In Email scheduling with 
live content
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•  Consumers want to 
communicate with brands in 
ways most convenient for them.  


•  Adding a chat function directly in 
the email provides three calls to 
action to encourage 
conversation


Let’s chat!
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•  Improve mobile conversion rates 
by allowing consumers to call 
directly from mobile device based 
on where the email is opened


– Powered by Movable Ink


Device targeting
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•  Closing sales for products that 
require inspections is a key strategy 
for Terminix


•  Triggered email confirmations offer 
opportunity to set expectations for 
the inspection, reinforce the sale with 
the guarantee


•  Coming soon:  add to calendar 
function, reminders 


Close sale of leads at the 
bottom of the funnel




Confidential! 11!Confidential! 11!

•  Free Home repair guide

•  Drive audience engagement


Add value
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•  Machine generated subject 
lines drive efficiency and 
response


•  Over 30% increase in CTR 
with initial testing


Innovative testing – Let 
“the machine” do the work
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Send time optimization
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Add value:  
Zika email


The image cannot be displayed. Your computer may not have enough memory 
to open the image, or the image may have been corrupted. Restart your 
computer, and then open the file again. If the red x still appears, you may have 
to delete the image and then insert it again.
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What if we could help PREVENT the most costly service requests, what impact could 
that have on the business?

Empower customers to avoid breakdowns of our most costly service requests 
through email marketing 

To illustrate:  6 maintenance steps to avoid Refrigerator Repairs – in only 20 minutes


1.  Clean the condenser coils (5 min)

2.  Clean the condenser fan (5 min)

3.  Wipe down the door gasket (2 min)

4.  Clear the freezer vents (5 min)

5.  Set the temperature controls to the middle settings (1 min)

6.  Clear and clean the drip openings (2 min)


Using email marketing to solve business issues


Source: Family Handyman
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Creative Innovation
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Animation
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•  With only seconds to grab a 
subscribers attention, sometimes 
a little smoke can help!


Animate in a big way to 
capture attention
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“Consumers are in a constant state 
of inattention”  

•  Address personalization can 

add seconds to an email view 
by grabbing attention


Make it personal
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Inspired by a Starbucks 
campaign
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Make it relevant and local


•  Use dynamic content to 
populate testimonials from 
the recipient’s city 
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Inspired by an 
Amazon campaign
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•  Tie a home warranty purchase to 
Valentine’s Day


•  SL:  Roses are red, Smoke is 
black


Do the unexpected
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•  Give yourself the gift of less stress 
on Black Friday!


Do the unexpected
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•  What do you give for the holidays 
to the person who has everything?  
An AHS home warranty


Do the unexpected
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•  With a storm coming, people will 
have more time at home to catch 
up on their emails


•  Live Content partner eliminates 
manual segmentation


Seize the opportunity
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Thank you 
Q&A



